because white is the new

black

Mo more darkness visible. It's time to lighten up around the
home. Fortunately, there are many shades—and manifesta-
tions—of pale to choose from right now. sy Rt Pk

a new queen on the colour throne and she's weanng white. For

far o long, wenge—a tropical tmber with a dark appear-
ance—rubed the roost at home-decor stores. Sure, wenge and its colour
imitators lend themselves to creating warm, cosy atmospheres, bt after
a whilke, those dark walls and looming pieces of furniture begin closing
in, smulfing any spark of vitality in a room. Stroll the aides of those same
stores today, though, and you'll see splashes of white, refreshing pops of
pare relief on the colour

‘]dm‘lllunl:“hlcnﬁwmz\ny bt people have leamed how
to use it,” says Tamara Robbins Griffith, design spokesperson for TREA
Canada, “Now, when people do white, they realize that they can really do
it to their own tastes.” For those looking 1o ride that style pendulum o the
top ofthe arc, there's the all-white colour scheme. The August e-catalogue
for Design Within Reach, a San Francisco-based retailer that specializes
in miodern design, features a spread on the white colour story, “White
docsn't have 1o be vanilla. Ivory, snow, cream, powder, platinum-—these
shades are just the beginning.” Layering and varying tones and shades of
white add depth and interest to what can come off as flan and stabe.

What often holds people back firom going all white is the fear of creat-
ing a space that's as sterile and cold as the ice plains of the planct Hoth or
the interior of the spaceship in 2007: A Space Odyssey. “It's really important
10 go for texture: textiles with 2 nubbly finish, white high-shoen cabinets,
silk drapes, velvet. Layering is key,” says Robbins Griffith. In addition 1o
safterung that sc-fi vibe with texture, pay attention to the ines. “As soon
& as you bring in soft textures and round shapes and finish
;g%';?&:_' ofl (the space), it’s not going to end up cold.™

‘e e Thinking cutside the Crayola box and tak-
" ing a design chance on an allwhite space
=, «can really pay off, “1 think it's totally liber-
% ating. The absence of colour s an achro-
' matic colour palette, It takes away that
visual clutter. It's very soothing, espe-
cially if you"re a person whao is very basy.
It’s great to come home w white, That
b ¢ doesn’t mean it has to be an empty room
-2 with one piece of furmiture, You still want
those decorative finishes—mirrors, tex-
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ties, art— bt keeping it achromatic.™
But a whiter shade of pale isn't limited 1o the realm of accessories.
People are putting their money where their design sensabilies e and po-
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Sophie Belanger of leon Stone & Tile in Calgary, “It's not even a direc-
tion, it’s a major trendl. The dark colours don’t seem 10 have the same
appeal. Designers and architects are leading the way in specifying that it
has to be light,” Belanger says. “1t's marhble, marble, marble and quarte,
quarte, quarte.” Two newer shades from CaesarStone, in particular, ane
at the top of her chents’ luts when it comes to quarnts counteriops, she
adds: Pure White and Organic White (which has a slighaly mottled grey
patern). “Designers are coming in for it, and even retal customers scem
o know it.™ Another hot item is Calacatta marble, a classical white stone
with veining from Italy. Who knew the ancient Romans were so on trend
when it came 1o design? @
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